londonist

Reach one million Londoners with online sponsorship
and advertising opportunities through Londonist
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Who we are

Londonist.com and @londonist

The website that celebrates London and everything that happens in it —
news, reviews and events; the history and future of London.

View Website and Twitter profile

Everything London @LDN

The largest Twitter account for interesting, fun and eclectic stuff about our city.

View Twitter profile

Handpicked London

An extensive collection of Facebook pages offering the secret and unusual
across different districts and interests — e.g. London for Free, Handpicked
Shoreditch, Photography London, Urbanist London etc.

View Facebook profile

A unique route to an engaged London audience
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http://londonist.com/
https://twitter.com/londonist
https://twitter.com/LDN
https://www.facebook.com/pages/Handpicked-London/192069374156614?ref=ts

We provide trusted content to

over
Londoners
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followers
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View Twitter profile
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Subscribe to Londonist Out Loud
Londonist Out Loud s 2 weekly podcast devoted
oo and cutre in Lonon.

Lomography
workshops
Sat29Sep;27 Oct,

MUSEUM
OF LONDON

Interested in advertising with us?
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View Website
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http://londonist.com/
https://twitter.com/LDN
https://www.facebook.com/pages/Handpicked-London/192069374156614?ref=ts

Who reach What people say

“It’s awhat’s on guide for the thinking person. I'd
honestly put it up there with St Paul’s and Westminster

Our target Abbey as one of the great London monuments.”
demographic is...

2 5 "I engaged with my city via the ace site Londonist.com
(A4, (it's got everything from news and events to beautiful
photography).”
‘yelar§ “One of Londonist’s biggest strengths is its connection
with a legion of Twitter followers, Facebook fans and
young professionals London blogs.”

and London enthusiasts
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Partner with our
authentic independent
London network

. Our communities were built from
scratch through quality content, judicious
interaction and bags of personality

. We are approachable, influential and trusted —
real people in touch with our readers and
followers, not a faceless corporation

. We know how best to reach our followers —
use our experience and expertise to get your
message across and align your brand with our
friendly face
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Here’s how it works:

1. Speak directly to our readers

through a sponsored
post on Londonist.com.

igi‘oing i | ) M M

News Politics Events Food Maps. Secret Strey

Learn From Your Elders With The Amazings

The Amazings are over 50s passing on their knowledge, skils and wisdom through courses and classes

n all sorts of subjects.

Whether it's guitar, Cuban Salsa, crafts, interior design, gardening, yoga, bookbinding, cooking, water
- r ~an 13 charras ic o f o yo

a0 Amazing feacher ready fo nass on a ffatime of exnadence do oy

12

¥ Pick up vintage & craft skills with @TheAmazingsUK - book
¥ Jan for 20% off (sponsor) LDN.in/9XtEfL
Collapse 4 Reply 13 Retwest & Favorite ss* More

lﬁ‘“’ Everything London

- 5 VLTl T

2. Broadcast your message with Tweets
through @londonist and @LDN.

3. Spread the B ety oncer
word with

a Facebook
status
update on

The Amazings
nd keep knowledge alive
e Feb 14th & get 20% off (pron
sponsor)

Handpicked
London.

ndy Love this saw these guys on dragons den
aged ago loved the concept!!!

’ Carol La Kroll Moi ca m tente bien in cours de crochet! Ines
motivée?

Today's posts from Londonist

Londonist noreply@londonistcom via mail24.us1.mesv.net

4. Arrive in
ﬁ@h readers’
londonist f inboxes

at 5pm in
Londonist’s
daily email
newsletter.

News Politics ood 5' KnOW that

i@‘i‘ [t | e | o | s YOUT OTiginal

londonist  [resmeenes article will be
G permanently

available to
search and so

great for SEO.

Add extra Tweets,
Facebook status
updates and display
advertising to your
bundle.

Intensify excitement
and support your
campaign over
several weeks with
follow-up sponsored
posts, multiple
Tweets and Facebook
status updates and
significant display
advertising.



Harness the power of our London channels
with the Bronze, Silver or Gold bundle

Activity Reach Bronze Silver Gold

Londonist Post 500k+ unique visitors a month 1 P 3

Londo mstNeWSIetter ......................... 8 k+SUbscnbers .................................... 1 ............................................................. 2 ............................................................ 3 ....................................................
@|on domst Tweet ............................... 105 k+ : fo| |Owers ................................... 1 ............................................................. 2 ............................................................ 3 ....................................................
@LDNTweet ....................................... 170k+fonowers1 ....... 2 ....... 3 ....................................................
Handp ICked Londo nor ............... ....... 100k+ : Ilke S eGCh ............................. 1 ..................................................... y 2 .................................................... 4 3 ....................................................

London For Free Facebook

...............................................................................................................................................................................................................................................................................................................

Talk to us about customising a campaign to your specific needs and budget. Prices exclude VAT. Reach figures correct at time of print.
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Londonist

Top Banner / Leaderboard
(728 x 90 px)

per thousand
impressions

News | Events | Food | Maps | Secrst | StestAt | Tansport | Topios | London20f2  Podcast
EE N T
londonist [ Seach o things to o n London ] sear

| Win Tickets To Damned By
‘ls‘ Despair @ The National

8 e V) owevens msai WHEN WAS THELASTTINE =
o 354 ] Hooret oo VIIIlIIEII[lMIIlIIIIIHIIEIIII[’ sunr 70 eser

| AttReview: Pm—ﬂnphualn s

@ Tate Brita
Art Review: Pre-Raphaelltes @ Tate B

ian England's arfistic rebels and the resuits of their experimentations.

conTn Free Bungee Jumping On

5 Extra, Extra
The rest of the day’s news.
Wweet (2| |Huke (24

£ Keys

Brick Lane

One Day Roadblock
All three advert positions,

circa 90k impressions.
£1,000

per thousand

impressions

Square banner / MPU
(300 x 250 px)

nnnnnnnnnnn Tanso | Tonthe | Lanonam | pons
mmmmmmn

|| meatre

' Win Tickets To Damned By
I Despair @ The National
| 5

N Now Events At Bt
l ‘ Hospital Museum

WA WAS THELAST TIME
YO DI SOMETHING FORTHEFIRSTTIWE ? n?ifu“

AtRe vlume—RPhﬂ»Mus
@ Tate Biita
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Free Bungee Jumping On -
4 BrickLane .

2 Extra, Extra
The rest of the day's news.
Wiweet (4] Huke (24
.; a e To ondor
B lus, s e Keys.
ke (8

One Day Roadblock and Reskin
All three advert positions plus background

image, circa 120k impressions.
£1,500

per thousand
impressions

Long banner / Skyscraper
(160 x 600 or 300 x 600 px)

ive Tours Of London: A Ramble Round Dulwich
of the best views of London the public can't normally access in this walk.

ol Citizens @ Soho Theatre

= :
D iliance.
= i ike | (18
Theatre Review: Hindle Wakes @r inborough Theatre
The slopes of the P orafe
- Wiweot (6| [Euke (13

e e 000000

Now Tube Map Shows Olympic
Change at Bradley Wiggins for rai

Building The High Line In London The Future Of The Olympic Park
Could New York's hugely popular urban park be With the Games over, what happens next?
done in the capital?

One week exclusive site takeover

All three advert positions and background
image, sole advertiser on site, 850k
impressions guaranteed.

£10,000
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Brands we've
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We are an
tLoij(oms(t:| S with vibrant,
network produces established

communities

and broadcasts it |

Qlia

londonist

through multiple
trusted channels

Use our

align your brand with .
our network - a fantastic, Our social
innovative and cost- effective influence,
route to your engagement and
London audience expertise are

deliver your
message




Contact

Lindsey Clarke
lindsey@londonist.com
Londonist Ltd

Registered company no. 7355006 VAT registered no. GB100421786


mailto:lindsey%40londonist.com?subject=Londonist%20Media%20Pack%20Enquiry

